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EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (THIRD SEMESTER)
MARKETING - |

[Time: As Per Schedule] [Max. Marks: 50]

Instructions: Seat No:
1. Fill up strictly the following details on your answer book

a. Name of the Examination : BACHELOR OF COMMERCE
(THIRD SEMESTER)

b. Name of the Subject : MARKETING - |
c. Subject Code No : 1908000103050041/1908000103060004

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q1 wUd [gsedlyiell v1s Aoy [Asey Urie s0 15
Choose right options from given options (MCQs)

1. wly[eds HI5(3al cefl 8.
a. [AulQl b. Gcllsl
c. Ales d. JLldxil
Modern marketing is oriented.
a. Production b. Product
c. Customer d. Quality
2. A Ad] dxd B B 9RYA B
a. Want b. Y2
c. ddl d. Glleel
A is something that is desired.
a. Want b. Need
c. Service d. Product
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3. 2R 518 Ulsd GAllesto{l WILEL Aal GUALIL 53 AdlN S
qg 30d 8, da 5841y 8.

a. ALSS Yu b. ALSS UM ilsie,
c. ALSS Uleie d. ALES YUWIsI3)

When a person gets more than the satisfaction by purchasing or using
product, it is called

a. Customer happiness b. Customer delight
c. Customer overjoy d. Customer wellbeing
4. BY QU B (Galef] Y1l ey B dY [dlay
Geuleatlell Hidl Ul wedly 8.
a. olysil b. A2s(d
c. ddl [anys d. ddl

As the composition of
various products also changes.
a. Sample b. Culture

c. Demographics d. Population

and gender changes demand for

5. HI5(391 Altlell el dSeilslell GUALIL 52l 516 ALssy (A s

Rl UH12 $aL HI2 ol Ulsdl o &A1Y V.
a. SHAR HIBRaL b. ¥le HI5(3a1
RS GRITEER] d. Wl Wy

To promote any particular geographical location by using marketing
tools and techniques is called

a. Employee marketing b. Spot marketing
c. Place marketing d. All of these
6. d AeALB2 Halsldl] A1 AU Adlef] 24 Adle-
WIYIRd Ug [l gL dlsya sode sclefl W5 Ueg[d B.
a. dlddld 153l b. wilel HI5(3L
R GRITEER] d. RAglei(21u 153t

it is a method of engaging with website visitors and
converting leads via dialogue-driven activities.

a. Conversational marketing b. External marketing

c. Man marketing d. Relationship marketing
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7. Ui s Qll, AMeilR AR wa 5165 1621 Bl ug(iudlsil
{HLdQL AUl &
a. 9e161GeSs 531 b. WidRs HI5(3al

b. ¥1Ge WIGeS HI5(3al d. oilel HI5(321
includes activities such as trade shows, seminar series and

cold calling
a. Inbound marketing b. Internal marketing
c. Out bound marketing d. External marketing

8. oilAeiiHiell 53 HI5(32le] s1 oei]

a. yHlelel b. Ycls Uu{dl
b. (5Hd [Hufwal d. NAXA T
Which of the following is not the function of marketing
a. Promotion b. Book keeping
c. Pricing d. Assembling
9. 2 Gellgsiloll ogelot] Aeel I B B A su{lon U1 Lz
A AsnAdL B 512 3 A3 Aol AN B dl W 5ULE %2 O
a. Gaulesl Jul b. Gallest Uslale
c. Gallest dWLE d. el A5 g «ife

refers to a group of products that are closely related with each
other because they satisfy a class or need together
a. Product line b. Product width
c. Product length d. None of these

10. Gallesl 2dst USHI WS (0ig Ui UL ReR U 21U B dal
s&d U ¥1d B,
a. slsR b. 9l

b. id d. Aq M
A point in the product life cycle where sales become stagnant is called

a. Decline b. Growth
c. End d. Saturation
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11,9412 Gulest dloeidiel] A1ssH Gallest WIBH &2 SAIH 11d B

QAR da &l ¥1d 8
a. Gaulesl 53812 b. Gaulest eidleldl
c. Gauleel ollufgl d. Gllest Aldra sl
When a particular product item is removed from the product line it is
called
a. Product modification b. Product innovation
c. Product elimination d. Product diversification
12. ol $Uefl oid| o{omMi Udldlefl Aal sidl GUelsdl
AL R Gulesil edl Adl] dUdlsil e 8.
a. UM Alqeswl b. 1S Adra 50l
c. 3lend dldeusel d. v iell A5 Ul «ife

requires the company to enter a new market and sell
products or services to a new consumer base.
a. Conglomerate diversification b. Horizontal diversification
c. Concentric diversification d. None of these

13. W Hod qls] Hi dHIZ] #1520 Lot @ q 1§
o 1WH| Weild B
a. Wil b. dllél
b. Wldzl d. Al
A strong makes it less threatening for people to consider your
offer.
a. Defect b. Warranty
c. Assurance d. Guarantee
14, o{1Aet| Wi el 215 U521 A1 12f]
a. 5lUS b. 51U
c. GlsS d. 51210,
Which one is not a packing material
a. Cloth b. Glass
c. Wood d. Paper
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15.5{|Aell Hi 2l W5 Glleetofl @&t (Qsdl «teil
a. Hllasle ol
b. IR 5l Y12y
c. dlldeil 1adl 53] 2Usld dg

d. AHd
Which is not a characteristic of product
a. Transfer of ownership b. Storable
c. Separable from source d. Intangible
Q2 dlauui wdluil duil 8

Write down answers in brief

I %eRULd A Se91efl dHIR) u4el 9) B?
What do you mean by need and wants?

. dikslds uRddetell dHiR) wel g 82
What do you mean by cultural shifts?

N, dR 9elod1Geos HIS[3o1e1] 242l 9f 530 912
What do you mean by Inbound marketing?

IV. Aol U153 gL dHIR) el 9f 87
What do you mean by Man marketing?

V.  Gcluleel AAlowel g 82
What is Product planning?

VI, UlSSe dleyel YHosdl.
Explain Product line.

VI Qoidlol o] dHIR) w8 9f 87
What do you mean by Labelling?

VIIEL 22004621 ef] dHIR) wel 9f 82
What do you mean by Assembling?

Q.3 HE[2o NAxNee ¢l dHIR) el Q) B2 UHY i AUIUR YSUst [l 13

AR Sl URe01] Yuocl.
What do you mean by marketing Management? Explain factors affecting
business strategies over time.

WYdql

OR

. 13
U32)IAetl Hecd W UsIR) [Adldd R AHotdl
Explain importance and types of Packaging in detail.
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Q4 . &Sl eilul dul (sleuwl o))
A. Write short Notes (any two)

. Galleel Ao Adl{) dRedl dslad
Difference between product and services

I CEIRITE]EA]
Digital marketing

. Gl allofgl
Product elimination

V. U3%)lefl ¢(Hsl
Role of Packaging

ofl. S1QIL 21Ul (518Ul
B. Give reasons (any one)

I QALHIR HIBRAL (A6l 5usflefl Hecaywl (detial 8
Why marketing department is an important department of a company

1. UL HIB[RIL 52 (Slesed HIB(Eol dy WSS

Digital marketing is more effective than traditional marketing

*kkkk
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